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1. Introduction

The COVID-19 pandemic accelerated the digital transformation of businesses worldwide, forcing
organizations to adapt rapidly to new technological solutions. The sudden shift to remote work, digital
collaboration, and automated processes reshaped managerial decision-making, challenging traditional
operational models and strategic frameworks. Across industries, leaders had to navigate uncertainty, economic
fluctuations, and workforce restructuring, making digitalization a critical enabler of resilience and adaptability.
The adoption of digital tools and platforms became essential for maintaining business continuity, workforce
efficiency, and customer engagement. Organizations that had already integrated data-driven decision-making,
cloud computing, and Al-driven automation were better positioned to manage disruptions. However, many
businesses had to accelerate digital transformation efforts overnight, exposing gaps in technological readiness,
digital literacy, and cybersecurity preparedness.

Beyond immediate operational concerns, the pandemic reshaped managerial mindsets toward digital
adoption, emphasizing the need for agile decision-making and strategic foresight. Companies that traditionally
relied on face-to-face interactions and hierarchical structures found themselves experimenting with
decentralized decision-making and virtual leadership models. Digitalization was no longer a matter of
competitive advantage but a fundamental necessity for survival in an increasingly unpredictable business
environment. This shift also raised critical questions regarding long-term workforce flexibility, hybrid work
models, and the integration of digital culture into corporate strategies.

Furthermore, the rapid expansion of digital processes introduced new strategic dilemmas for
organizations. Managers had to balance efficiency with employee well-being, ensuring that digital
transformation did not lead to technological fatigue or loss of human connection.

Also, the accelerated digitalization of many processes has provided new strategic challenges for
organizations. Managers were put through having to balance the efficiency with the employee well-being,
making sure that they did not get too distant or technological fatigue from this digital transformation. Relying
too much on real-time analytics, Al support on decision making and other collaborative tools, imposed on
leaders to upskill their competences in digital leadership, cybersecurity risk management and data-driven
forecasting (Chen & Liu, 2021). These challenges reviewed the importance of digital skillset on almost every
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level of the company and a need for even more continuous training for employees and change management
approaches.

The role of this article is to explore how digitalization makes up for managerial decision-making during
the COVID-19 pandemic in Romania with a clear focus on how business leaders managed to adapt to
technological forced changes. By looking into insights from managers from many business sectors, this
research expects to reveal a better understanding how digital tools have influenced strategic decision-making,
long-term transformations and organizational resilience. Furthermore, the discussions shed light on key
challenges and opportunities that showed up during the pandemic, revealing insights of the upcoming
digitalized business management.

2. Literature review
2.1. The Evolution of Digitalization and Its Role in Managerial Decisions

Digitalization has represented a radical shiftin the way organizations conduct their activities and make
decisions. Over the years, this transformation has evolved from the simple automation of operational processes
into an integrated approach that affects all aspects of organizational activity. From the emergence of computers
and the first information systems in the 1960s and 1970s to the development of emerging technologies such
as big data, predictive analytics, and artificial intelligence (Al) today, digitalization has come a long way and
has become a major force in the global business environment.

In the context of digitalization’s impact on the business environment, the term “major force” refers to
a significant phenomenon or change that profoundly and unpredictably influences the way businesses are
conducted worldwide. Digitalization has become such a force, representing the transition from predominantly
analog information processing and workflows to a digital and technology-driven approach.

The evolution of digitalization over time reflects a continuous and accelerated increase in the use of
technology within the business environment. Since the advent of the first computers and information systems
in the 1960s and 1970s, digitalization has evolved rapidly, encompassing a wide range of emerging
technologies such as big data, predictive analytics, and artificial intelligence. This ongoing evolution has
brought significant changes to how organizations operate, influencing aspects such as communication,
workflows, decision-making processes, and relationships with clients and business partners.

Through digitalization, companies have become more efficient in managing their operations, gained
access to more relevant data and information, and been able to offer innovative products and services tailored
to market demands. Moreover, digitalization has enabled greater flexibility and agility in adapting to
environmental changes and customer requirements, leading to increased competitiveness and organizational
resilience.

An important aspect of digitalization is its ability to transform data into useful information, providing
organizations with clearer insights into their operations. By collecting and analyzing data, organizations can
identify patterns, trends, and opportunities that might otherwise go unnoticed. For example, in a recent study
conducted by Chen and Liu (2021), it was shown that the use of big data analytics in managerial decision-
making can help organizations identify new market segments and develop customized strategies to better meet
customer needs.

Another critical aspect of digitalization is its capacity to enhance operational efficiency and
productivity. Through process automation and the implementation of advanced information systems,
organizations can reduce costs and the time required to carry out daily activities. For instance, a study
conducted by Smith and Johnson (2020) found that the implementation of Enterprise Resource Planning (ERP)
systems led to a significant increase in operational efficiency across various industries, such as manufacturing,
distribution, and services.

In addition to operational efficiency, digitalization can also improve the managerial decision-making
process by providing more accurate and timely information. By leveraging technologies such as predictive
analytics and artificial intelligence, organizations can anticipate future trends and make more informed and
faster decisions. For example, in a recent study conducted by Wang and Zhang (2021), it was demonstrated
that the use of machine learning algorithms in decision-making processes significantly increased the accuracy
and effectiveness of decisions in various fields, including marketing, finance, and human resources.

In conclusion, the evolution of digitalization has had a profound impact on managerial decisions by
facilitating data collection and analysis, enhancing operational efficiency, and improving the decision-making
process.

So, in order to fully grasp the potential what digitalization can bring to the table, companies mustinvest
in new technologies and develop internal abilities to manage and process large amounts of data.

2.2. The Impact of the COVID-19 Pandemic on Digitalization and Managerial Decisions

The COVID-19 pandemic acteed as a mechanism for accelerating the digitalization process within
organizations and had a huge impact on managerial decision-making. In the case of having to manage
restrictions and social distancing and remote work as consequences of the pandemic, companies have had to
quickly adapt to the digital options to keep their operations level as much as possible as efficient.
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One of the most notable changes brought about by the pandemic was the widespread adoption of remote work
and collaborative technologies. Organizations have had to invest in IT infrastructure and adopt solutions such
as video conferencing platforms, online project management tools and real-time collaboration software to
enable the pandemic led to a significant rise in telemedicine and health monitoring applications, while in
education, it prompted a rapid transition to online learning and the use of e-learning platforms team
communication and coordination. This shift significantly influenced managerial decision-making, as managers
had to learn how to manage virtual teams and make decisions under conditions of uncertainty and rapid change
(Gebauer et al., 2020; Wamba et al,, 2017).

Moreover, the pandemic accelerated the adoption of digital technologies across various sectors,
including e-commerce, healthcare, and education. Organizations in these industries had to quickly transform
their business models and develop digital solutions to meet increased demand and adapt to new customer
requirements. In the health care sector for one, a series rise in telemedicine and health monitoring applications
had risen because of the pandemic, while in education it, online learning solutions through e-learning platforms
took over.

The COVID-19 also put into perspective that some problems regarding to digitalization and managerial
practices, where some organizations had to forcefully implement digital technologies despite cultural
resistances and constraints. Moreover, this had generated a whole new set of challenges in the area of
cybersecurity and how to protect data that became more sensitive in the online environment. The pandemic
was seriously felt in every aspect of management, bringing about both opportunities and challenges, as
researches published by McKinsey Digital (2020), Deloitte (2020), and Capgemini (2020) point out that it
increased the rhythm of technology adoption at an unprecedented pace.

According to McKinsey (2020), the pandemic triggered a sudden shift toward the use of technology
across all economic sectors, with companies needing to quickly adapt their operations to survive and remain
competitive. This research highlights that the pandemic prompted many organizations to invest heavily in
digital solutions to address challenges and maintain their activities in a remote work environment. A study
conducted by Deloitte found that over 80% of organizational leaders reported that the pandemic hasted the
technology adopting processes in their organization. An estimate of 40% of the companies that were surveyed
expressed that their digitalization rate was increased by at least two years. Moreover, Capgemini reports
indicates that the pandemic accelerated digitalization globally at an unprecedented pace. According to this
report, 61% of companies affected by the pandemic accelerated their digital transformation plans, and 80% of
respondents stated that they would continue to accelerate digitalization and digital transformation after the
pandemic.

To address new demands and challenges, organizations must continue investing in digital technologies
and developing internal capabilities to effectively manage the digitalization process and make informed
decisions in a rapidly changing environment (Westerman et al., 2011; Bughin et al., 2018).

The discussion around the impact of digitalization on management is by no means new. Previous
studies have highlighted the importance of digitalization in increasing operational efficiency, improving
customer service, and enhancing organizational competitiveness (Chesbrough & Spohrer, 2006; Brynjolfsson
& Hitt, 1996). Additionally, the decisive role of managers in the adoption and implementation of digital
technologies within organizations has been emphasized (Zhu et al., 2006).

In the context of the COVID-19 pandemic, digitalization became a strategic priority for many
organizations that were forced to accelerate their digital transformation to cope with new challenges and
opportunities. Studies have highlighted the positive impact of digitalization in maintaining business continuity
and adapting to the new conditions imposed by the pandemic (Sutherland et al., 2020; Galera et al., 2021).

2.3. Impact of the COVID-19 Pandemic across various sectors

In equity-based financing and financial management, a stable liquidity management and company size,
led to improving the companies’ economic activities during the pandemic. Throughout the analyzed period
(June 2019 - June 2020), the total net profits of the market declined by 37.43%. Furthermore, it was observed
that, regardless of company size, all service sectors, including hotels and restaurants, the pharmaceutical
industry, and the real estate sector, experienced significant declines. In contrast, small companies in sectors
such as agriculture, commerce, construction, IT research and development, and transport and logistics
recorded significant improvements in net profits during the pandemic compared to the pre-pandemic period
(Achim et al,, 2022; Dinu & Bunea, 2022).

Regarding labor market, among the identified benefits of remote work, enforced due to COVID-19
restrictions, were time savings from reduced commuting, lower stress caused by traffic congestion or crowded
public transport, increased flexibility in work schedule organization, the opportunity to spend more time with
family, and the ease of organizing meetings via video conferencing platforms (Radulescu et al., 2021).

In the Banking and Consumer Behavior, during the pandemic, the use of banking services increased
compared to the pre-pandemic period. Close monitoring of customer perceptions and needs was necessary,
particularly because a significant portion of users was expected to continue using digital banking services even
after restrictions were lifted. Additionally, efforts to provide online financial education courses were intensified
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to enhance users’ digital competencies and familiarize them with digital banking channels (Baicu, Gardan, &
Epuran, 2020).

On certain specific sectors, such as tourism, between March and June 2020, the COVID-19 crisis had a
severe financial impact on businesses, entrepreneurs, and the workforce in the Romanian tourism sector. The
pandemic placed unprecedented pressure on Romania’s tourism ecosystem. Respondents in a study estimated
a decline in revenue between 70% and 90% (Volkmann et al., 2021). In 2021, tourism was expected to be
sustained mainly through active tourism, including agritourism, excursions, ecotourism, and cycling tourism.
It was also anticipated that nature reserve tourism would gain popularity, while spa and festival tourism would
be the most affected (Matei, Chiritd, & Lupchian, 2021).

Mobility restrictions imposed during the pandemic significantly impacted the HoReCa sector, creating
a high level of uncertainty. However, flexible organizations adapted to the context by integrating digital
technologies into the ordering and delivery process, developing their own delivery services, or using pre-
existing ones. Despite the lack of strategic planning and crisis management strategies, many organizations
managed the situation as effectively as possible. Nonetheless, some businesses were forced into bankruptcy
due to restrictions and the inability to continue operations (Motoc, 2020).

In the agriculture sector, most farmers complied with the measures imposed by authorities to limit the
spread of COVID-19 and reported satisfaction with these policies. However, they faced challenges in adopting
technology and selling agricultural products, highlighting the vulnerability of Romania’s agricultural systems.
This suggests the need for close monitoring and support of the agricultural sector to maintain food security
during crises. Meanwhile, similar situations present great opportunities to score agricultural production
systems and create new strategies for innovation, sustainable practices and digital solutions (Popescu &
Popescu, 2022).

The use of digital tools in customer and employee relations reflected that only 34.9% of organizations
in Romania used digital tools for customer communication (Tartarin, Tichindelean, & Haaker, 2020). However,
digitalization contributed to the growth of e-commerce activities in Romania. While digitalization was
considered a key factor in building resilient business models during the pandemic, effective implementation
requires investments not only in technology but also in employee training to address new demands and
challenges.

3. Research Methodology

This research employs a qualitative approach to explore how digitalization influenced managerial
decision-making during the COVID-19 pandemic in Romania. The study is based on in-depth interviews
conducted with managers from various industries, aiming to capture their perspectives on the adoption and
impact of digital tools in organizational decision-making processes.

3.1. Research Design and Approach

The research follows a qualitative exploratory design, as it seeks to understand the experiences,
perceptions, and strategic adjustments made by managers during the pandemic. Given the complexity of digital
transformation within organizations, qualitative methods were chosen to provide nuanced insights that may
not be captured through quantitative surveys alone.

3.2. Data Collection - In-depth Interviews

The primary data collection method consisted of semi-structured in-depth interviews with 10
managers from different industries in Romania. The selection criteria for participants included: “holding a
managerial position before and during the COVID-19 pandemic”, “having direct involvement in decision-
making processes related to digital transformation”, “representing diverse industries, including technology,
media, advertising, and software development”.

The interview questions were designed based on an extensive literature review, ensuring that the
discussions covered key topics relevant to digitalization and managerial decision-making. The interview guide
included the following themes:

a.Digital tool adoption: Experiences with digital tools before and during the pandemic.

b.Crisis management strategies: The existence and effectiveness of contingency plans before COVID-19.

c. Digital skills of employees: The role of digital competencies in managing organizational transitions.
d.Organizational agility: How companies adapted their operations to digitalization pressures.

e.Challenges and opportunities: Key barriers and benefits experienced in the digital transformation process.

Interviews were conducted remotely, using video conferencing tools to ensure accessibility and
flexibility for participants. Every interview lasted between 45 and 60 minutesin order to give depth to the
discussionss while maintaining a structured approach.

3.3. Data Analysis
The collected data was written down and thematicaly analysed, identifying patterns and insights that
relate to the digitalization impact on managerial decision-making. The analysis focused on common strategies
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and challenges faced by managers in digital transformation, comparative perspectives on digital adoption
before and during the pandemic, perceived long-term effects of digitalization on business operations.

To enhance validity and reliability, findings were cross-referenced with insights from existing
literature, ensuring alignment between theoretical perspectives and real-world managerial experiences.

3.4. Ethical Considerations

Participants provided informed consent before the interviews, ensuring confidentiality and voluntary
participation. All data was anonymized to protect the identities of respondents and comply with ethical
research standards.

4. Results and Discussion
The qualitative research involved 10 in-depth interviews conducted between June and July 2024 with
managers from diverse industries. Participants were selected to ensure varied perspectives on digitalization
and managerial decision-making during the COVID-19 pandemic. The snowball sampling method was used to
expand the participant pool, leveraging professional networks to capture a wide range of organizational
experiences as seen in table 1.
Table 1. Interviewed professionals

Name | Role Experience | Industry Team size
V.S. Head of Digital Media 15 Media 60
F.M. | Scrum Master 8 Software 6

Development
C.P. Head of Digital Sales 25 Salex 5
S.T. Financial Manager 9 Media 3
Al Digital Sales Specialist 12 Advertising 8
T.P. Partner Manager CEE 17 Media 25
C.S. Product Marketing Manager 20 Cybersecurity 40
S.C. Director agentie 30 Banking 6
A.G. Head of Research 17 Media 3
A.S. Marketing manager 15 Retail 9
D.P. Chief Commercial Officer 23 Retail 70

4.1. The Impact of COVID-19 on Managerial Decision-Making

Respondents described varied experiences regarding the transition to remote work. Some
organizations adapted quickly, supported by strong IT and HR infrastructures, while other expressed elevated
stressful and uncertain status. Communication and teamwork were identified main aspects, where managers
relying on video conferencing tools and digital collaboration platforms worked on keeping a similar efficiency
level.

Throughout many industries, traits like agility and digitalization were identified as vital in order to
keep business alive. Companies that had experience with remote work and workflows navigated the transition
better while companies that had less such experience and initiatives struggled with employee coordination.

4.2. Digital Tool Adoption Before and During the Pandemic

Before the COVID-19 pandemic, many companies already had adopted digital tools such as Adobe
Analytics, Salesforce, Hubspot, and Microsoft Teams for customer analytics, automated communication and
performance monitoring. Even so, the volume of utilizing varied technologies differed from company to
company, where some had integrated predictive analytics and cloud computing while others just kept a basic
communication tool like Zoom or Google Hangouts.

In the pandemic, reliance on digital platforms had increased more and more and managers expressed
the importance that these collaborative digital platforms had gained, making them indispensable for
performing, ensuring transparency and clear workflows, as well as Al analytics for forecasting and resource
planning

4.3. Crisis Preparedness and Organizational Agility

The research points out a considerable variaty in adopted risk management strategies. Few companies
had already put in place contingency plans but found them useless for such a public health crisis. Other lacked
formal crisis strategies, leading to reactive decision-making and spontaneous solutions. Companies with
structured business continuity plans managed the disruption more efficiently, implementing team rotation
models and hybrid work strategies to ensure operational resilience.

Managers stressed the importance of organizational agility, with those in agile companies reporting
better adaptation to market shifts and operational disruptions. Firms that had experimented with digital
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transformation before the pandemic found it easier to scale remote work, optimize digital workflows, and
adjust to changing market demands.

4.4. Digital Skills and Workforce Adaptation

The pandemic exposed gaps in digital competencies, with significant variation in training initiatives
across organizations. Some companies had ongoing digital upskilling programs, particularly in cybersecurity,
data analytics, and cloud computing, while others lacked formal employee training frameworks.

Post-pandemic, organizations intensified digital training efforts, introducing mandatory online
learning programs and expanding Al and automation-focused training. Respondents agreed that pre-existing
digital skills among employees significantly influenced adaptation speed, with tech-savvy teams transitioning
more seamlessly into remote work environments.

4.5. Challenges and Opportunities in Digitalization

While digitalization facilitated remote operations, key challenges included security concerns like
protecting sensitive data and ensuring cybersecurity in a fully remote environment, platform overload where
managing multiple digital tools across partner organizations led to inefficiencies and integration challenges.
Employee resistance appeared when adapting to new technologies required extensive training and change
management strategies. Loss of face-to-face collaboration in particularly in industries reliant on in-person
interactions, the digital shift impacted team dynamics and decision-making processes.

Despite these challenges, the pandemic-driven digital transformation created significant
opportunities, such as: expansion of remote work models, leading to improved work-life balance and reduced
commuting stress, increased reliance on data-driven decision-making, leveraging Al and machine learning for
enhanced forecasting, greater flexibility in workforce management, allowing for hybrid work arrangements
and increased global talent accessibility. Other industry-specific adaptations include adoption of digital
banking services surged, prompting firms to enhance customer digital literacy through online financial
education, or in tourism where the industry suffered a 70-90% revenue drop (Volkmann et al,, 2021), leading
to shifts towards agrotourism, ecotourism, and digital service integrations also in agriculture where farmers
struggled with technology adoption and product distribution, highlighting vulnerabilities in Romania’s
agricultural supply chains and not lastly in retail & e-commerce where organizations expanded digital sales
platforms, investing in automated supply chain management and Al-driven customer insights.

4.6. Discussion and Implications

Findings suggest that pre-existing digitalization efforts were a key determinant of resilience during
the pandemic. Organizations with strong digital infrastructures and agile management practices successfully
navigated disruptions and leveraged opportunities for long-term transformation.

This study underscores the critical role of digital skills development, proactive risk management, and
technological integration in shaping post-pandemic organizational strategies. The findings offer practical
insights for business leaders, highlighting the need to invest in continuous digital transformation, workforce
upskilling, and adaptive crisis management frameworks to sustain competitive advantages in an increasingly
volatile environment.

5. Limitations and Further Research

Even if this research provides valuable insights importance of digitalization on managerial decision-
making during the pandemic, it has some limitations. Firstly, the research being qualitative in nature and based
on in-depth interviews with 11 managers from various industries is only a general point of start for such a
study. While this method allows for a deep understanding of managerial perspectives, the findings cannot be
generalized to all organizations. A larger, more diverse sample across multiple industries and hierarchical
levels would offer a broader perspective on the long-term implications of digital transformation. Additionally,
the study primarily focuses on managerial decision-making, without extensively capturing the perspectives of
employees, customers, or technology providers, who are also key stakeholders in digitalization processes.

Further research should consider quantitative studies to validate these findings on a larger scale,
assessing measurable impacts of digitalization on business performance, employee productivity, and customer
engagement. Additionally, a comparative analysis between industries could highlight sector-specific barriers
and accelerators of digital adoption. Future studies could also explore the role of emerging technologies, such
as Al, blockchain, and IoT, in shaping digital transformation beyond the pandemic. Finally, longitudinal
research tracking the evolution of digital practices over time would provide a clearer picture of how
organizations sustain digital innovation in a post-pandemic business environment.

6. Conclusions

This study brings out a detailed analysis of the impact of adopting digital tools for managerial decision-
making process during the COVID-19 pandemic, concluding from 11 in-depth interviews with managers across
various industries in Romania. The findings highlight that digitalization was not merely a temporary adaptation
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strategy but a transformational force that reshaped managerial approaches, operational frameworks, and
business resilience.

The accelerated adoption of digital tools played a critical role in enabling remote work, maintaining
communication, and guaranteeing business stability. Organizations with pre-existing digital infrastructures
adapted more efficiently, while those with limited digital maturity faced significant challenges in transitioning
to new work models. As one participant noted, "Before the pandemic, we were only experimenting with digital
tools—now, they are at the core of our decision-making process.”

A key takeaway from the research is that digitalization facilitated not only survival but also innovation.
Several managers reported that their organizations expanded their use of Al-driven analytics, cloud-based
collaboration tools, and process automation to improve efficiency and reduce operational bottlenecks. One
respondent emphasized, "We initially turned to digital solutions out of necessity, but we soon realized they opened
new opportunities for optimizing our workflow and scaling operations faster than before."”

Despite its advantages, digitalization also introduced significant challenges. The lack of digital skills
among employees, the need for cybersecurity enhancements, and integration difficulties between legacy
systems and modern technologies were frequently cited concerns. As one manager explained, "We
underestimated how difficult it would be to transition an entire workforce to remote operations overnight. The
learning curve was steep, but we had no alternative.” This highlights the importance of structured digital training
programs to ensure that employees can effectively leverage digital tools in an evolving business environment.
Another critical insight is the shift in organizational agility and crisis management. Many companies lacked
formal contingency plans for a public health crisis, and their ability to adapt depended largely on leadership
responsiveness and digital readiness. One interviewee noted, "We had a risk management plan in place, but it
never accounted for a scenario like this. We had to improvise, and digital tools became our best ally.”
Organizations that had previously embraced agile management principles found it easier to reconfigure their
operations, restructure teams, and implement flexible work policies.

The findings also suggest that some pandemic-induced digital changes have become permanent. While
there was initial uncertainty regarding the longevity of remote work and digital collaboration, most
participants reported that their companies continue to rely on digital platforms for hybrid work models, data-
driven decision-making, and customer engagement. "What started as a crisis-driven necessity has now become
a competitive advantage, " remarked one manager, reinforcing the idea that digital transformation is no longer
optional but essential for long-term business sustainability.

Moving forward, organizations must integrate digitalization into strategic planning to ensure
sustained growth, operational resilience, and adaptability to future disruptions. The research highlights the
need for continued investments in digital skills development, Al-driven analytics, and cybersecurity to mitigate
risks and enhance efficiency. Additionally, collaborative innovation with technology partners and industry-
wide knowledge-sharing will be key drivers in shaping the next phase of digital transformation.

Future research should consider quantitative analyses to validate these findings across a broader
sample size and explore sector-specific variations in digital adaptation. Moreover, examining the long-term
organizational and economic impacts of digitalization will provide valuable insights into how businesses can
leverage technology for sustainable competitive advantage in the post-pandemic landscape.

By embracing a proactive digitalization strategy, companies can strengthen resilience, enhance
adaptability, and sustain innovation, ensuring long-term success in an increasingly digitalized and volatile
business environment.

References

1. Achim, M. V., Safta, 1. L., Vdidean, V. L., Muresan, G. M., & Borlea, N. S. (2022). The impact of covid-19 on financial management: evidence
from Romania. Economic Research-Ekonomska IstraZivanja, 35(1), 1807-1832. doi:https://doi.org/10.1080/1331677X.2021.1922090

2. Almeida et al, F. (2020). The Challenges and Opportunities in the Digitalization of Companies in a Post-COVID-19 World. IEEE
Engineering Management Review, 97-103. doi:10.1109/EMR.2020.3013206

3. Almugren, L., & Cristea, A. (2021). COVID-19’s Impact on the Telecommunications Companies. In A. Rocha, H. Adeli, G. Dzemyda, F.
Moreira, & A. R Correia, Trends and Applications in Information Systems and Technologies (Vol. 1368). Springer.
doi:https://doi.org/10.1007/978-3-030-72654-6_31

4. Baicy, C. G, Gdrdan, D. A, & Epuran, G. (2020). The impact of COVID-19 on consumer behavior in retail banking. Evidence from Romania.
Management & Marketing. Challenges for the Knowledge Society, 15(Special Issue), 534-556. doi:10.2478/mmcks-2020-0031

5. Cam, I, Tugrul, N. 0., Simsek, K, Karaguha, K., Karacuha, E., & Ozer, G. (2023). The effects of the investment decisions of
teleccommunications  firms on their financial performance during the COVID-19 pandemic. ~Empir  Econ.
doi:https://doi.org/10.1007/s00181-023-02525-4

6.  Capgemini. (2020). Digital Mastery 2020 Report.

7. Clauss et al, T. (2021). Temporary business model innovation — SMEs’ innovation response to the Covid-19 crisis. R&D Management.
doi:https://doi.org/10.1111/radm.12498

8. Daraojimba, C., Bakare, A. D., Olurin, J. 0., Abioye, K. M., Obinyeluaku, M. I, & Daraojimba, D. O. (2023). A REVIEW OF POST-COVID
TELECOMMUNICATION INVESTMENT TRENDS: IMPACTS ON INFRASTRUCTURE DEVELOPMENT. Computer Science & IT Research, 4(1),
1-19. doi:https://doi.org/10.51594/csitrj.v4i1.577

9.  De R, Pandey, N., & Pal, A. (2020). Impact of digital surge during Covid-19 pandemic: A viewpoint on research and practice. International
journal of information management, 55. doi:https://doi.org/10.1016/].ijinfomgt.2020.102171

10. Deloitte. (2020). A case of acute disruption - Digital transformation through the lens of COVID-19.

11. Deloitte. (2020). The Acceleration of Digitization as a Result of COVID-19.

160



12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.
31

32.

33.

34.
35.

36.

Dinu, V., & Bunea, M. (2022). The Impact of Competition and Risk Exposure on Profitability of the Romanian Banking System During the
COVID-19 Pandemic. Journal of Competitivenes, 14(2), 5-22. doi:https://doi.org/10.7441/joc.2022.02.01

Fitriasari, F. (2020). How do Small and Medium Enterprise (SME) survive the COVID-19 outbreak? Jurnal Inovasi Ekonomi, 53-62.
doi:https://doi.org/10.22219/jiko.v5i02.11838

Guo etal, H. (2020). The digitalization and public crisis responses of small and medium enterprises: Implications from a COVID-19 survey.
Frontiers of Business Research in China, 19. doi:10.1186/s11782-020-00087-1

Guo, H., Zhuen, Y., Huang, R, & Guo, A. (2020). The digitalization and public crisis responses of small and medium enterprises: Implications
from a COVID-19 survey. Frontiers of Business Research in China, 19. doi:10.1186/s11782-020-00087-1

Jauzaa, A, & Hirawati, H. (2021). FINANCIAL PERFORMANCE OF TELECOMMUNICATION SECTOR. Airlangga Journal of Innovation
Management, 2, 131-140. doi:10.20473/ajim.v%vi%i.30322

Leonardi, P. (2021). COVID-19 and the New Technologies of Organizing: Digital Exhaust, Digital Footprints, and Artificial Intelligence in
the Wake of Remote Work. Journal of Management Studies, 249-253. doi:https://doi.org/10.1111/joms.12648

Lukk, T. (2020, May 13). Digitalization is the way forward and out of COVID crisis. Preluat de pe The Hill Times:
https://www.hilltimes.com/2020/05/13/digitalization-is-the-way-forward-and-out-of-covid-crisis/248006

Mahmud, A, Ding, D., & Hasan, M. (2021, January-March). Corporate Social Responsibility: Business Responses to Coronavirus (COVID-
19) PAndemic. SAGE Open, 11(1), 1-17. doi:https://doi.org/10.1177/2158244020988710

Matei, D., Chiritd, V., & Lupchian, M. M. (2021). Governance and tourism resilience during the COVID-19 crisis. Case study Bukovina,
Romania. GeoJournal of Tourism and Geosites, 34(1), 256-262. doi:https://doi.org/10.30892/gtg.34135-646

McKinsey Digital and Strategy & Corporate Finance Practices. (2020). How COVID-19 has pushed companies over the technology tipping
point—and transformed business forever. McKinsey & Company. Preluat de pe
https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/Strategy %20and%20Corporate%20Finance/Our%20Insights
/How%20COVID%2019%20has%20pushed%20companies%_20over%20the%20technology%20tipping%20point%20and%20transfor
med%20business%Z20forever/How-COVID-1

Motoc, A. (2020). Crisis Management and Resilience for Restaurants in Romania during the COVID-19 Pandemic. Management Dynamics
in the Knowledge Economy, 8(4), 435-449. doi:http://dx.doi.org/10.2478/mdke-2020-0028

Naz, F, Alshaabani, A, Rudnak, 1, & Magda, R. (2021). Role of Service Quality in Improving Customer Loyalty towards Telecom Companies
in Hungary during the COVID-19 Pandemic. Economies, 9(4), 200. doi:https://doi.org/10.3390/economies9040200

Pdunescu, C, & MATYUS, E. (2020). Resilience measures to dealing with the COVID-19 pandemic. Evidence from Romanian micro and
small enterprises. Management & Marketing. Challenges for the Knowledge Society, 15(Special Issue), 439-457. doi:10.2478/mmcks-
2020-0026

Pinzaru, F., Zbuchea, A., & Anghel, L. (2020). The impact of the COVID-19 pandemic on business. A preliminary overview., (pg. 721-730).
Popescu, G. C,, & Popescu, M. (2022). COVID-19 pandemic and agriculture in Romania: effects on agricultural systems, compliance with
restrictions and relations with authorities. Food Security, 14, 557-567. doi:https://doi.org/10.1007/s12571-021-01239-8

Rddulescu, C. V., Ladaru, G. R, Burlacu, S., Constantin, F,, loands, C, & Petre, 1. L. (2021). Impact of the COVID-19 Pandemic on the
Romanian Labor Market. Sustainability, 13(1), 271. doi:https://doi.org/10.3390/su13010271

Soto-Acosta, P. (2020). COVID-19 Pandemic: Shifting Digital Transformation to a High-Speed Gear. Information Systems Management,
260-266. doi:https://doi.org/10.1080/10580530.2020.1814461

Stalmachova, K., & Strenitzerova, M. (2021). Impact of the COVID-19 pandemic on employment in transport and telecommunications
sectors. Transportation Research Procedia, 55, 87-94. doi:https://doi.org/10.1016/j.trpro.2021.06.009.

Stone, S. (2020). COVID-19 accelerates the digitalization of enterprises. Control Engineering; Barrington, 6.

Tartarin, T., Tichindelean, M., & Haaker, T. (2020). EFFECTS OF COVID-19 ON BUSINESS MODELS IN ROMANIA AND THE NETHERLANDS,
A DIGITALIZATION PERSPECTIVE. Studies in Business and Economics, 15(3), 115-131. doi:10.2478/sbe-2020-0049

Troise, C, & Camilleri, M. A. (2021). The Use of Digital Media for Marketing, CSR Communication and Stakeholder Engagement. In
Strategic Corporate Communication in the Digital Age (pg. 161-174). Emerald. doi:10.1108/978-1-80071-264-520211010

Usurelu, V. I, & Dutescu, A. (2021). The impact of COVID 19 crisis on revenue recognition for telecommunications sector. International
Conference on Business Excellence, 15, pg. 793-810. doi:https://doi.org/10.2478/picbe-2021-0074

Venancio, V. (2020). Business transformation through digitalization. InTech, 38-43.

Volkmann, C,, Tokarski, K. 0., Dincd, V. M., & Bogdan, A. (2021). The impact of COVID-19 on Romanian tourism. An exploratory case study
on Prahova county, Romania. Amfiteatru economic, 23(56), 196-205. doi:10.24818/EA/2021/56/196

Whalley, ], Stocker, V., & Lehr, W. (2023). Beyond the Pandemic? Exploring the Impact of COVID-19 on Telecommunications and the
Internet. Emerald Publishing Limited.

161



